
CHALLENGES FACING THE TRANSFORMATION OF THE COMMON 
COMMERCIAL POLICY OF THE EUROPEAN UNION 

Assoc. Prof. Simeonka Al. Petrova, PhD 
D. A. Tsenov Academy of Economics - Svishtov, Bulgaria 

cpetrova@uni-svishtov.bg 

 

 Abstract: The trend towards integration of economic life is one of the most important 

regularities that characterize the world economy in the late twentieth century and early 

twenty-first century. In terms of the restructuring of regional economies of Eastern European 

countries Bulgaria adopted a permanent policy of establishing a new type of relationship with 

the European Union. In recent decades, the Member States of the Community are emerging as 

major trading partners of Bulgarian businesses. 

 The reorientation of Bulgaria to the European Community and the Association desire 

it greatly affect national trade policy. Belonging to one of the major economic blocs in the 

world requires compliance with the adopted Community policy on trade, but also creates a 

number of challenges. 

 The main purpose of this report given the dynamics of association at European level, 

is to attempt to assess the current trends in trade policy instruments of the European Union 

and on this basis to determine the regional dimensions of trade and economic relations 

between countries States and Bulgaria, but also to outline the main challenges occurring in 

this area.  

 The integration of Europe's commercial environment poses many problems and 

challenges for the future development of national economy. 
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I. Introduction 

 

Trade is one of the most rapidly changing and fastest growing areas of economic 

activity. It reflected current trends of growing interdependence and integration between 

national economies. This gives the global economy of the global network. 

In economic terms, the impact of the accession of Bulgaria to the European Union is 

largely determined by the successful transformation of the domestic market an integral part of 



the European market. In this sense demands a thorough reconsideration of experience in our 

trade integration to outline future trade and economic relations. 

In 1957, at the signing of the Treaty of Rome establishing the European Economic 

Community, the Community founders pay special attention to the external aspects of the 

customs union and therefore the common commercial policy of the Member States. This 

policy is a significant basis of the integration process. 

Extending the scope of the common commercial policy remains in all years after the 

Treaty of Rome. At present, this policy includes not only trade in goods but also trade in 

services as well as important aspects of intellectual property protection and the regulation of 

investment activity. Common commercial policy of the European Union has a strong impact 

on the foreign trade of Bulgaria, and thus in a wider and on various other spheres of the 

national economy. This effect deserves research interest. 

 

II. Theoretical framework of commercial transformation 

 

Despite the differences in the adjusted literature views and opinions, we can conclude 

that the integration of economic life is an essential part of the process of globalization and 

complex multiphase gradual process of transformation of national economies into a single 

economic space. 

Integration as a process largely driven by changes in the dynamics of trade in goods 

and services, technology, capital and labor. However this process is the result of certain 

reasons. In this sense, we share the reasoning of G. Arroyo, according to which the main 

prerequisites for globalization and in particular the integration of economics can be reduced 

to: 

• Ascending development of the productive forces. Globalization occurs at a certain 

stage of development of the material basis of the global economy, and while not shaped right 

conditions, it is not necessary as a historical necessity. 

• Expansion of international economic relations, and they reach the stage of 

development in which the existence of national economies is impossible without them. 

• Leveling the economic levels of the countries in the world or in its separate areas 

where globalization has established itself as a process. 



• Unify the economic and legal conditions for the functioning of national economies. 

This creates legal and management for the imposition of the globalization process in the 

world. 

• Development of financial capital through its expansion beyond national economies 

and carve him as a leading economic process in the world. 

• Establishment and strengthening of integration processes, the operation of bringing 

together groups of countries. The integration of national economies became a feature of the 

world economy. 

Circle of both detached important prerequisites for globalization and integration of the 

world economy can be extended to add him to the growing pressure on costs. The latter is 

reflected in the fact that economic actors focus their business activity to certain economic 

areas, which provide business with cheap labor and other productive resources. These 

conditions of globalization and integration should be considered in unity. Collectively, they 

form its evolvement as an economic reality. 

 The integration process in itself reflects the economic, institutional and legal 

characteristics of individual farms. For its part, the commercial aspect of integration reduces 

to: 

• liberalization of international trade and 

• build a global (world) market. 

 Generally liberalization of international trade is reflected in certain legislative 

measures and actions by which reduced restrictions on international traded and partially 

restores the principle of free trade (free trade). The basis of this principle is the understanding 

that the international exchange of goods and services nor restrict or promote the immediate 

intervention of the state. Therefore, free trade is protectionism opposite state, which largely 

restricts the realization of the principles of market economy. 

 The second major manifestation of the integration of international trade is building a 

global (world) market. Its role as a single global economy as a key. Companies that have 

achieved a global presence, perceive the world as a single market. They create their product 

portfolio following a precise assessment of the market environment in the following areas: 

• attractiveness of the market (country, region) 

• competitive force. 

In deploy type attractiveness of the market can be represented by the following 

parameters: see. Tabl. 1. 



                                                                             Table 1. 

Definitive characteristics 

the attractiveness of the market 

o size of the country (region); 

o growth of economic development; 

o price regulation; 

o inflation; 

o state of the balance of trade; 

o strength of influence of political factors; 

o uniformity of user requirements and more. 

 

The study of other characteristics of the market - competitive strength requires using 

extensive market research to measured ones, they are capturing market share and competitive 

position, the degree of consumer acceptance of goods or services, and more. 

Maintaining product portfolio in the global marketplace requires an economically 

rational valuation decisions regarding: which products to introduce, which markets, what new 

products to be created, what brand to use, what is the packaging, which after sales service to 

provide, when to enter the market. 

 The basis of such a business orientation is the notion global product for a global 

client. This means that a company is able to offer the market a range of products, the 

parameters of which would satisfy the requirements of the customer, regardless of where in 

the world is located. 

The process of entering Bulgaria in integrating international market of goods and 

services must be related to the search of certain positive effects for Bulgarian companies. 

These effects can be summarized as follows: 

• Development of national production, taking into account the real comparative 

advantages of the country and opportunities for building new promising industries, supporting 

more added value. 

• Improving access to global resources (material, labor, financial, etc.). Providing 

growth of national production= 

• Encouraging participation in international trade and economic agreements 

(customs, tariff, etc. Agreements) to improve the terms of trade in goods and services and 

attracting strategic investors. 

• Faster access to global technological developments (know how) and expanding 

their distribution. 



• Accelerate the standardization of manufactured goods, driven by user requirements 

manifestation of the global quality. 

• Greater choice of goods and services by consumers, leading to an improved 

standard of living. 

• Increasing mobility of labor resources, creating better opportunities for professional 

development and more. 

Along with the positive economic effects should be reported and those with a negative 

character. In this sense, the possible negative economic effects of the integration of economic 

life on the Bulgarian companies can be reduced to: 

• disintegration of national consumption patterns and life; 

• reducing the level of national economic independence; 

• vulnerability of the domestic market price and the global manufacturing recession; 

• asymmetry effects - rapid dissemination of negative and slow positive spillovers. 

In this context, promoting the integration of national markets becomes essential to 

consider the world economy as a unified whole. 

 

III. Empirical framework of the study 

 

In order to achieve the objective of this study is particularly relevant to attempt to 

assess the changes in trade orientation of Bulgaria and on this basis to identify opportunities 

in the country for full integration into the trading community of the European Union in the 

context of the common commercial policy. 

For this purpose, analyze and evaluate changes in the amounts of exports and imports 

of the country in the period 1994-2010. The period investigated sixteen creates conditions for 

establishing the level of activity of trade relations between Bulgaria and the European Union 

in terms of the challenges of integration. 

When choosing the study period into account the fact that in 1993 Bulgaria signed the 

Europe Agreement (ECA), which specifies the conditions for Bulgarian exports to member 

states of the European Union, and their export to our country. In the period after the signing 

of the ESA is taking steps to create a free trade zone. Gradually reduce tariffs in bilateral trade 

in industrial goods at a lower rate on agricultural goods. 

The new realities of an ever more globalized economy determine the importance of 

foreign trade, the regional and global trading communities for economic development. 



Foreign trade is becoming a major factor in economic growth. Its dynamics and structure are 

defined as a generator of foreign exchange earnings and investments to expand reproductive 

processes to multiply the production effect, and to increase employment in export-oriented 

industries. 

During the period 1994-2010, the share of foreign trade in GDP tends to increase 

relatively constant. This trend outlined is largely determined by the influence of the following 

major factors: 

• trade liberalization; 

• establishing free trade areas; 

• elimination of many restrictions on imports and exports; 

• a process of integration of Bulgaria into the European structures. 

A characteristic feature of the integration of the national economy to the single 

European market is the realization of free commodity movement. Its measurement can be 

done using the parameters volume and dynamics of trade between Bulgaria and the Member 

States of the European Community. Structural analysis of the magnitude of realized turnover 

shows that during the period 1994-2010 was found steady trend of growth of Bulgaria's 

foreign trade with the European Union (see Tabl. 2). 

Table 2. 

Share of European Union trade 

 of Bulgaria in the period 1994-2010 

(%) 

Indicators 1994 2000 2001 2002 2003 2005 2006 2007 2008 2009 2010 

Import 33,30 51,09 54,76 55,69 60,14 57,17 56,45 60,83 59,97 64,93 60,85 

Export 30,20 44,02 49,35 50,27 55,35 53,06 47,32 58,45 56,70 59,96 58,49 

Total 31,75 47,56 52,06 52,98 57,75 55,11 50,92 59,36 57,93 61,99 59,55 

Source: NSI. Statistical Yearbook from 1995 to 2011. 

 

Data table. 1 shows that from 2000 to the end of the period the relative share of trade 

in the European Union of Bulgaria average increased by more than 2%. The result can be 

described as legitimate and conditioned by the integration processes in Europe. In 2005, the 

Member States accounted for 55.11% of the trade, including 57.17% of exports and 53.06 



percent of imports, and in 2010, respectively, 59.55% of the trade, including 60.85% of 

exports and 58.49 percent of imports. 

During the period 1994-2010, the foreign trade with the EU is characterized by an 

increase in Bulgarian exports by nearly three times, and import - from 2 to 6 times. Keeping 

in value the Bulgarian exports to the European Community and the lower growth rate for 

imports determine the trend in the deficit in the trade balance. This indicates the existence of 

problems with positioning of Bulgarian products on the European market resulting from 

increased competitive pressure of foreign advanced high-tech products. 

A distinctive feature of the commodity structure of trade between Bulgaria and the 

European Union is the presence of similar goods industries in exports and imports. 

Throughout most of the period the most significant part in Bulgarian exports are textiles 

(clothing and knitwear) - 21%, machinery and equipment - 12%, followed by chemical 

products - 8% [1]. There is a reduction in the number of cases of traditional food, beverages, 

tobacco, etc., As a result of customs and non-tariff barriers as well as the high quality, 

sanitary, technical and other requirements of the European market. 

After the European Union, the Organisation for Economic Cooperation and 

Development (OECD) are the second largest trading partner of Bulgaria - with a share of over 

17% (see Fig. 1). 

 

 

Fig. 1. Trading partners in foreign trade 

in Bulgaria in the period 1994-2010 

Source: NSI. Statistical Yearbook from 1995 to 2011. 
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During the period of active trade relations with Turkey, the U.S. and Japan remain 

high. In total Bulgarian exports, the share of exports in Turkey is around 10 % and in the U.S. 

- more than 4.5 % [2,3]. 

Next can be put trade relations with Central and Eastern Europe. During the analyzed 

period, their share in the total value of foreign trade varies between 10% and 12% [1]. In 

2005, the highest share in the total value of foreign trade occupy Romania, Bosnia and 

Herzegovina and Macedonia - percentage holdings of between 2% and 4% [2]. Bulgarian 

exports to the Czech Republic, Hungary and Poland have symbolic dimensions, while imports 

marked the gradual increase in size, reaching more than 1.5% of the total value of imports by 

country. 

Changes in regional distribution of commodity flows leading to a relative decline in 

foreign trade of Bulgaria with the CIS. Statistics show that during the period among the 

countries in this economic group with the highest share in Bulgarian exports and imports is 

Russia - nearly 10%, followed Georgia. These values are mainly due to imports of energy 

commodities. During the research period, the level of purchases of mineral fuels and related 

products in Russia remains high. 

Particularly noteworthy analysis of the statistics revealing trade turnover between 

Bulgaria and Ukraine. In this respect there is a constant upward trend of exports and imports 

and commodity groups. During the period there was an increase in the amount of Bulgarian 

exports to Ukraine by 1.8 times and imports - more than 1.5 times [1,2]. 

So review the Bulgarian imports and exports by country groups allows the 

identification of the main trade partners of Bulgaria. From the adjusted data show that 

Bulgaria's foreign trade with the European Union is developing trend. The rates of change of 

trade relations with other regions are significantly weaker and should be looking for new 

opportunities for expansion and growth of trade turnover. 

The orientation of Bulgaria's foreign trade determines the degree of openness of the 

economy. In turn openness can stimulate desired economic growth only if it occurs parallel to 

the process of expanding commercial relations of the country. In this respect, economic 

practice indicates the presence of constraints posed by the new conditions in Europe and the 

world in which Bulgarian trade remains focused on a relatively small number of countries. 

Statistics show that during 2000-2010, the total number of countries trading partners of 

Bulgaria changed at the beginning of the period amounted to 188, and in the end - 200, 

respectively [1]. This is associated with the sustainability of employment market positions, 

giving rise to certain economic effects (see Tabl. 3). 



Despite the changes in the foreign policy of the country, the transformation of the 

domestic market an integral part of the European market remains a strategic goal. 

Participation in the European marketplace is essential for Bulgaria, as it provides access to a 

large consumer demand and create opportunities for attracting foreign investment. 

Membership provides a framework of an open and equivalent foreign trade, with a high level 

of organization and precision of the rules of the market. 

 

Table 3. 

Trade partners of Bulgaria 

                                                                                                                              (number) 

Indica-

tors 

1994 2000 2002 2003 2005 2006 2007 2008 2009 2010 

Exchange 

of goods 

188 209 223 201 206 211 201 208 204 200 

Import 158 178 198 185 183 12 197 204 201 195 

Export 169 193 202 176 188 191 166 168 161 168 

Source: NSI. Statistical Yearbook from 1995 to 2011. 

 

With a view to full commercial integration of Bulgaria into the European Union and 

the maintenance of active trade and economic relations with the Member States have the need 

to overcome a number of challenges. This requires addressing specific proposals. Among 

them as more important can be distinguished: 

• Conduct targeted and flexible trade and economic policy aiming at promoting 

Bulgarian exports on the basis of the development of strategic industries with the 

participation of companies from member states of the European Union, the OECD, Central 

and Eastern Europe, CIS, Ukraine. 

• Expanding the range of goods exported from Bulgaria, including food and 

agricultural products from home and looking for opportunities to enhance the 

competitiveness of Bulgarian products on the European market. 

• Promoting investment and trade opportunities for the country with the help of 

professionally trained trade and economic officials. 

• Attracting foreign investment to build a competitive export-oriented industries of 

interest to the European market. 



• Increasing the effectiveness of the activities of the Bulgarian Export Insurance 

Agency of commercial and non-commercial risks for export. 

To a large extent the realization of the above objectives can be achieved through a 

balanced and sustainable economic growth, avoid excessive deficit; compliance with 

budgetary discipline - ratio of budget deficit to GDP and debt to GDP and more. Within the 

European economic system meeting these requirements is defined as an essential criterion for 

inclusion. 

 

IV. Conclusions 

 

So attempting to determine the commercial orientation of Bulgaria in the period 1994-

2010, and to identify some of the challenges that accompany the process of its integration into 

the trading community in Europe, giving rise to the formulation of the following major 

conclusions: 

• In the period after the signing of the Association Agreement level and pace of trade 

integration between Bulgaria and the European Union are increasing. Increasing the 

participation of Member States in foreign trade of Bulgaria. This is due to the country's 

foreign policy priorities. 

• The countries of the Organisation for Economic Cooperation and Development is 

becoming the second largest trading partner, followed by Central and Eastern Europe. Trade 

turnover between Bulgaria and the CIS countries is characterized by a relative decrease, 

causing the search for new opportunities to expand business activity. While exports and 

imports by commodity groups between Bulgaria and Ukraine marked the steady trend of 

growth. This trend should be maintained and continued. 

• The process of Bulgaria's accession to the trading community of the European 

Union has been accompanied by a number of challenges in the transformation of national 

markets into an integral part of the European market. 

In this context, it can be concluded that the precise definition of the problems 

surrounding the development of foreign trade relations of Bulgaria, has particular relevance 

for national retail companies and their future participation in sustainable business partnerships 

with similar structures. The process of deepening trade integration can be one of the decisive 

conditions for the realization of the full economic Bulgaria's accession to international 

business life. 
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